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Modern technologies and globalization have proved instrumental in bringing about drastic changes and mobile learning has expanded the horizons of electronic and distance learning. Various theories and models have been used previously in order to measure user adoption of technology but lacks empirical explanation thus there is a need to determine the factors that plays pivotal role in measuring behavioral intention towards mobile learning.
The purpose of the study is to measure the effect of factors (entertainment, informativeness, irritation, perceived trust, and perceived value) that have impact on behavioral intention towards mobile learning. Secondly, the study explores the direct as well as indirect effect of factors (entertainment, informativeness, irritation, perceived trust, and perceived value) on behavioral intention towards mobile learning. Thirdly, the study analyzes the mediating effects of attitude among the aforementioned variables and lastly, the study investigates the moderating effects of social influence.
The data is collected from the students of various public and private sector universities and convenience sampling technique is employed. 626 responses are used for the final analysis. Multiple regression analysis is employed to evaluate the results and method proposed by Baron & Kenny is applied for measuring mediation and moderation. 
The findings suggest that entertainment, informativeness, perceived trust and perceived value have direct and significant effects on attitude towards mobile learning, whereas, irritation has negative effects. Moreover, entertainment, perceived trust and perceived value have direct and significant effects on behavioral intention towards mobile learning, whereas, irritation has negative effects and informativeness has insignificant effects on behavioral intention towards mobile learning. Furthermore, attitude towards mobile learning plays a partial mediating role in relationship between entertainment, informativeness, irritation, perceived trust and perceived value. Furthermore, social influence plays an insignificant moderating role in relationship between attitude towards mobile learning and behavioral intention towards mobile learning. The study contributes in the literature by measuring the mediating role of attitude and moderating role of social influence. Furthermore, the study provides significant implications for researchers, practitioners and policy makers. 
Keywords: Attitude, Behavioral Intention, Entertainment, Informativeness, Irritation, Mobile learning, Pakistan, Perceived trust, Perceived value 
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The modern technologies and globalization has proved instrumental in bringing about revolution in human lives. However, the flow of information and the ongoing development on daily basis in different walks of life requires knowledge and expertise. The modern education should be made widely available across the board to everyone. The learning process is generally associated with school. But nonetheless, outside the class, learning is based on appropriate delivery of information for the progress of new information and opportunities. Therefore, computer and internet is extensively used around the globe for information delivery (Milosevic, Zivkovic, Manasijevic, & Nikolic, 2015).	
Advancement in information age has strong impact on the field of education and this impact leads to new paradigms in the process of education learning. There are two ways of education i.e. distance learning and traditional learning in which distance learning is further divided into electronic learning which leads to online learning and mobile learning. Among the various means used in the past, to deliver information, the mobile learning is established form nowadays (learning via portable computers and mobile devices) (Abu-Al-Aish & Love, 2013). Mobile learning is at the novel stage however, it is different from electronic learning because internet connection is required for learning along with the mobile devices. Mobile learning concentrates on a profound comprehension of how students utilize cell phones as learning devices outside the classroom. In addition, in the last few decades, the studies have verified the benefits of web-based learning and various methodological tools that have been established to enhance the effectiveness of web-based learning (Hsu, Hwang, & Chang, 2010; Hwang, Chu, Yin, & Lin, 2008). Mobile learning has significantly paid attention by many 
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